
LINDT HELLO NEW CITY EDITION INSTAGRAM COMPETITIONS 

 

CAMPAIGN MECHANIC: THERE ARE 5 COMPEITIONS, ONE AFTER EACH CHALLENGE. 

PARTICIPANTS MUST ANSWER THE QUESTION BY SENDING @LindtSA A DM OF WHO 

THEIR FAV INFLUENCER IS AND #HELLOyourCity. THEY THEN STAND A CHANCE TO 

WIN A LINDT ONLINE STORE VOUCHER TO THE VALUE OF R200 

 

T’s and C’s location: https://www.lindt.co.za 

 

Participant Queries can be directed to this email address: lameez.mohd@ogilvy.co.za / 

amabrahams@lindt.com 

 

TERMS & CONDITIONS 

 

1. The promoter is Lindt & Sprüngli (South Africa) (Proprietary) Limited (“the Promoter”).   

 

2. The promotional competition is open to all South African residents residing in South Africa and are in 

possession of a valid identity document, except any director, member, partner, employee, agent or 

consultant of the Promoter, the marketing service providers or any person who directly or indirectly 

controls or is controlled by these entities, including their spouses, life partners, business partners or 

immediate family members.   

 

3. Participants must be over the age of 18 years. 

 

4. These rules may be amended by notification on the Promotor's website at any time. Participation by all 

entrants (“Participants”) constitutes acceptance of these rules and any amendments thereto. 

 

5. These Competition rules and any amendments thereto, will be interpreted by the Promoter only. 

 

6. These competitions will run throughout the month of August (depending on timings of all the 

influencers’ posts/challenges) and will be communicated on Lindt SA’s Instagram stories. Once the 

competition post has been uploaded, it will be open and running for 24hrs, as long as the story is live 

and available for consumers to enter the competition. Any entries received after the competition story 

is no longer available, will not be considered.   

 

7. Entry Mechanic: This campaign is run on Instagram & TikTok, with 3 influencers (one representing 

each city). The competitions will be run on Lindt SA’s Instagram stories, where questions will be 

asked about which influencer did the best during each of the 5 challenges.  

 

8. Participants are required to answer the question by sending @LindtSA a DM (or 

replying/commenting on the competition story post) of their favourite influencer (who they believe 

carried out the challenge in the best way), as well as #HELLOyourCity. 

 

9. Participants must follow ALL the instructions mentioned in #8. If a winner has not followed ALL 

instructions correctly, the Promoter reserves the right to select another winner in terms of the rules.  

 

10. Participants may enter as many times as they wish, provided that each entry is associated with a 

separate DM to @LindtSA and following ALL instructions and rules of the competition.  

 

11. The prize is a Lindt online voucher to the value of R200, to spend at the South Africa Lindt online e-

shop. 

 

12. Winners will be notified through direct messaging on Instagram to inform them that they have won 

and request that they please respond with details such as names, ID numbers, email address and contact 

https://www.lindt.co.za/


details. If the Promoter doesn’t receive a response with all required details within 5 days, the Promoter 

reserves the right to select another winner.    

 

13. All winners will be required to provide their names, ID numbers, email address and contact details. 

Once they receive the email with their prize (R200 Lindt online voucher), they will be required to reply 

to the Lindt contact and send a confirmation email, acknowledging their receipt of prize.   

 

14. The prize will be emailed to the winners. The Lindt R200 online voucher with the UNIQUE CODE 

as well as instructions and steps on how to ensure and guarantee free shipping, will be included in 

the email.  

 

15. The code on the voucher is the winner’s UNIQUE CODE, and once it has been used, the voucher 

will no longer be available. Winners are not allowed to share this code with anyone else.  

 

16. The Promoter reserves the right to name winners publicly and any other place where the Promoter 

deems fit. By entering the competition, prize winners agree to the publication of their name by the 

Promoter. 

 

17. Any personal data submitted by you will be used solely in accordance with current South African data 

protection legislation and the Promoter’s privacy policy. 

 

18. The Promoter shall not be responsible for any lost, damaged, delayed, incorrect or incomplete entries 

for any reason whatsoever. Proof of sending will not be accepted as proof of receipt. 

   

19. The Promoter shall not be responsible for the failure of any technical element relating to this promotion 

that may result in an entry not being successfully submitted.  

 

20. Responsibility is not accepted for entries lost, damaged or delayed as a result of any network, computer 

or cell phone hardware or software failure of any kind. Proof of sending will not be accepted as proof 

of receipt. 

 

21. The Promoter reserves the right to disqualify any claim if fraud or cheating is suspected, including 

without limitation, through the manipulation of entries on Instagram or otherwise frequently falsifying 

data.  

 

22. No applications from agents, third parties, organized groups or applications automatically generated 

by computer will be accepted. No incomplete or corrupted entries will be accepted. Entries will only 

be accepted if they comply with all entry instructions.  

 

23. The prize is not exchangeable for cash and is not transferrable.   

 

24. The Promoter reserves the right to use the images taken of the winner for publicity purposes in any 

manner they deem fit, without remuneration being made payable to the winner. However, the winner 

has the right to object to these images being used by written notification to the Promoter at Lindt & 

Sprüngli (South Africa) (Proprietary) Limited, 18th Floor Portside, 4 Bree Street, Cape Town, 8001. 

 

25. The Promoter shall have the right to change or terminate the promotional competition immediately 

and without notice, if deemed necessary in its opinion and if circumstances arise outside of their 

control. In the event of such change or termination, all participants agree to waive any rights that they 

have in respect of this promotional competition and acknowledge that they will have no recourse 

against the Promoter or its agents.   

 

26. In the event that the prize is not available despite the Promoter’s reasonable endeavours to procure the 

prize, the Promoter reserves the right to substitute prizes of equal value.   

 



27. Neither the Promoter, its agents, its associated companies, nor any directors, officers or employees of 

such, shall be liable for any loss or damage, whether direct, indirect, consequential or otherwise arising 

from any cause whatsoever, which may be suffered by the participant.   

 

28. The judges’ decision is final, and no correspondence will be entered into.   

 

29. Participation in the promotional competition constitutes acceptance of the promotional competition 

rules and participants agree to abide by the rules.  

  

30. This promotion is in no way sponsored, endorsed or administered by, or associated with Instagram, 

TikTok, Telkom, MTN, Vodacom and Cell C and the participants acknowledge that they are providing 

information to the Promoter and its agents only and not to social media platforms or telephone 

networks. 

 

31. All entrants in this Competition release Instagram, TikTok, Telkom, MTN, Vodacom and Cell C from 

all liabilities and claims arising out of or in connection with this competition and these terms and 

conditions.  

 

 

 

 

 

 

 

 


